
Hire qualified and engaged candidates faster than ever before with an insights-fueled 
recruitment marketing strategy

Talent Insights puts this data in your hands so you can make smarter talent decisions. 
Know where your talent is located, how they engage with your brand, and what matters 
most to them.

More Effective Employer Branding
Better understand potential candidates to improve  
content and targeting.

More Efficient Recruiting
Drive informed and engaged candidate leads 
to your recruiting team.

75% of job seekers consider an employer’s brand  
before even applying for a job 54% increase in InMail acceptance rate when candidates 

have been exposed to your brand

Amplify your employer brand  
with LinkedIn Talent Insights

LinkedIn is the world's largest professional network, providing 
real-time, global, supply and demand data on the labour market.

50K
skills

20M
jobs

590M
members

26M
companies

60K
schools
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What you can do with Talent Insights

Deploy campaigns & track success
Launch campaigns and track brand awareness, engagement, and recruiting 
efficiency trends over time to demonstrate your impact.

Talent pool engagement

3.
Track how candidates are  
engaging with your brand 
to determine the success 
of employer branding and 
recruitment marketing campaigns.

Understand how talent engages 
with your company page, jobs, 
and InMails.

Plan & prioritise campaigns
See supply, demand, and engagement insights for specific talent pools, empowering 
you to make smarter budget allocations and prioritise between campaigns.

1.

Engagement by audienceSupply & demand by audience

By using LinkedIn Talent Insights,  
I was able to better communicate 
to our leadership team why we 
were facing specific challenges in 
certain talent markets and justify a 
budget re-allocation to reach our 
hiring goals. 

Devin Rogozinski,  
Head of Talent Marketing 

Research talent pools
Inform targeting and messaging for hard-to-fill roles with demographic insights.

Top employersGrowing skills

2.When we plan an employer branding 
campaign, we can’t rely on our gut 
feeling. Talent Insights gave us the 
data we needed to build a sound 
recruitment strategy and make an 
informed decision. 

Jakub Skalik, Talent Attraction  
& Lead Generation 


