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* Source: ON24 2025 Digital Engagement Benchmarks Report

Webinar Implementation Guide

Webinars are an impactful growth lever for companies of all sizes.

In 2024, average webinar audience 

sizes grew by 6% compared to the 

prior year, while attendee 

participation became far more 

action-oriented.* 

6%

51%

68%

Bookings made during webinars 

tripled year-over-year, and live chat 

with sales increased by 51%, 

signaling that webinars are driving 

more immediate pipeline 

opportunities.*

At the same time, engagement 

reactions per attendee surged 

68%, underscoring that audiences 

aren’t just showing up, they’re 

leaning in and interacting in 

meaningful ways.*

Together, these trends show 

that webinars are no longer just 

about awareness; they are 

becoming a critical driver of 

conversions and customer 

relationships.

This guide is 
designed to take 
you from idea to 
impact, providing a 
clear framework for 
planning, 
promoting, 
delivering, and 
following up on 
webinars hosted 
on LinkedIn.

https://communications.on24.com/rs/848-AHN-047/images/ON24_Report-2025-Digital-Engagement-Benchmarks-Report.pdf?_gl=1*1v9bajo*_gcl_aw*R0NMLjE3NDQ5MDk4MzkuQ2owS0NRand6WUxBQmhENEFSSXNBTHlTdUNTcDJLVE9iTWtGZlpwQnE3MWlHUGVOakdQaGFENXFKbC04aWdIZTdBUUsxWnhZVHl6S0dHTWFBc3pRRUFMd193Y0I.*_gcl_au*MTI1NDcxNDc1MC4xNzQwNjg2NDc4
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Align on goals & audience

Why are you hosting this webinar? 

See below for common webinar business goals:

Determine the purpose of the webinar:

Determine whether this webinar will be a 

one-off or a part of a series

Prospect/leads

Thought leadership

Product announcement

Knowledge sharing/upskilling

Identify the target audience:

Who do you want to attend? How does this audience tie 

back to the webinar’s purpose and your business goals?

Registrations

Views

Attendance rate

Engagement rate

Conversion/pipeline tracking

Set Key Performance Indicators (KPIs):

How will you determine if the webinar was a success? 

See below for common success metrics:

1 3 4 5 6 7 8 92
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Set a timeline & milestones

1 3 4 5 6 7 8 9

Content Registrations Rehearse Webinar Follow-up

Set a timeline & milestonesWebinar Implementation Guide

Determine the topic, secure 

resources/support needed, 

confirm speakers

6–8 weeks before

4 weeks before

2–4 weeks before

1 week before

Day of event

Post-event

Create your event on 

LinkedIn and begin promotion

Ramp up promotion to 

maximize registrations

Finalize content, create a run-of-show, practice 

webinar delivery, create a test event, perform tech 

checks, and encourage speakers to promote the 

event

Review the day-of checklist and host the 

event

Continue promotion of the video replay, begin 

follow-up comms with attendees and non-

attendees using event retargeting audiences, 

and review metrics to evaluate performance

Create a project 

planning document 

or calendar with 

timing for key 

milestones
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Event Owner:
Oversees entire webinar execution.

Presenter(s):
Delivers content.

Moderator:
Manages comments during 

the webinar.

Technical Support:
Supports livestreaming and 

troubleshoots audio/video issues.

Marketing Lead:
Supports webinar promotion, 

before, during, and after the event.

Outline roles & responsibilities

1 3 4 5 6 7 8 9

Content Registrations Rehearse Webinar Follow-up
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You need a streaming tool to broadcast live video content. 

The right tool depends on your level of expertise with streaming:

Select a streaming setup: Verify permissions:

Ensure all platforms, accounts, and individuals have the correct 

permissions and capabilities needed to execute the livestream. 

You can view the access criteria for hosting a LinkedIn Live 

here. To both create an event and go live, the producer must 

have admin access to the page

Check equipment and logistics:

Ensure you have secured a location for recording and/or 

video equipment needed. For more guidance on 

professional setup, please review our Broadcast 

Producer’s Guide or our LinkedIn Live - Go Live with 

RTMP video

• New broadcasters: We recommend using one of our four 

Preferred Partners (i.e., Restream, Socialive, 

StreamYard, Switcher Studio) or another supported 

partner

• Advanced producers: Connect directly to any 

streaming software or encoder using a custom 

stream (RTMP Ingest). Go live from your desktop 

browser by visiting the page. You can use the encoder 

tool of your choice as long as it supports RTMP egress 

(e.g., OBS, Elemental, Zoom, etc.)

Determine technical setup

1 4 5 6 7 8 9

Content Registrations Rehearse Webinar Follow-up
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https://www.linkedin.com/help/linkedin/answer/a554240
https://www.linkedin.com/help/linkedin/answer/a568503
https://www.linkedin.com/help/linkedin/answer/a568503
https://business.linkedin.com/content/dam/me/business/en-us/amp/marketing-solutions/images/lms-linkedin-live/best-practices/pdf/broadcast-producers-guide-to-linkedin-live-playbook-final.pdf
https://business.linkedin.com/content/dam/me/business/en-us/amp/marketing-solutions/images/lms-linkedin-live/best-practices/pdf/broadcast-producers-guide-to-linkedin-live-playbook-final.pdf
https://www.youtube.com/watch?v=8yRVXRK4ozY&t=20s
https://www.youtube.com/watch?v=8yRVXRK4ozY&t=20s
https://www.youtube.com/watch?v=8yRVXRK4ozY&t=20s
https://www.youtube.com/watch?v=8yRVXRK4ozY&t=20s
https://www.linkedin.com/help/linkedin/answer/a570487
https://developer.bitmovin.com/encoding/docs/bitmovin-approved-contribution-devices
https://developer.bitmovin.com/encoding/docs/bitmovin-approved-contribution-devices
https://www.linkedin.com/help/linkedin/topic/a369022
https://www.linkedin.com/help/linkedin/topic/a369022
https://www.linkedin.com/help/linkedin/topic/a369022
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Especially if you’re 

creating a webinar 

series, consider how the 

series name and 

structure can support 

your brand and business 

goals

Focus on 
branding

Create a run of show 

outlining the sequencing 

and timing of your 

webinar content. If 

applicable, create a 

script

Create a 
run of 
show

Create visuals for the 

webinar, which may 

include slides, graphics, 

chyrons, or transitions

Develop 
visuals

Determine how your 

Moderator will engage 

with viewers. For 

example, will they ask or 

answer questions in the 

comments? Will they 

field Q&A for the 

presenters?

Make a 
moderation 
plan

For some of our broadcast 

tools, including 

Streamyard and 

Restream, auto closed 

captions are built in. For 

professional setups with 

closed captions encoders, 

our LinkedIn Live Studio 

will pass through 608/708 

CEA closed captions

Address 
accessibility

Create content

Rehearse Webinar Follow-up
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Create your event page 4 weeks prior to the webinar to drive awareness 

and registrations for your upcoming webinar. Share information on the 

webinar content, promote speakers on the event page, and post the 

event on LinkedIn to start getting out the word.

You need Super Admin or Content Admin access to create an event.

Based on your event goals, determine whether you will use a 

registration form on your event. Registration forms can only be added 

when the event is being created, and cannot be deleted, added, or edited 

later. When a registration form is present, members are required to 

complete the registration form in order to view your webinar.

• Advantages of using a registration form: Allows you to access the 

collected profile data by downloading it from the “manage attendees” 
section within the event and to reach out to event attendees directly for 

event follow-up

• Disadvantages of using a registration form: Introduces friction for 

members, requiring them to submit a form in order to view your event 

Create your event on LinkedIn: Promote your event on LinkedIn: 

Event Ads

Increase discoverability 

and drive registrations

Thought Leader Ads

Put your execs, speakers, and 

partners front and center to build 

early credibility

Reserved Ads

Lock in additional premium 

placements to maximize 

awareness

Video and Single Image Ads

Promote speakers, sessions, and 

product relevance to drive early 

interest

Promote to drive registrations

1

Rehearse Webinar Follow-up

32 4 5 6 7 8 9

Organic Promotion

Paid Promotion

Post about your event 

from your company 

page

Encourage speakers, executives, 

and thought leaders to post about 

the event to their networks

Timeline & 

Milestones

Roles & 

Responsibilities

Technical 

Setup

Content PromoteGoals & 

Audience

https://www.linkedin.com/help/linkedin/answer/a554183
https://www.linkedin.com/help/linkedin/answer/a551636
https://www.linkedin.com/help/linkedin/answer/a550647
https://www.linkedin.com/help/linkedin/answer/a550561/registration-forms-used-for-events-organized-by-pages
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Rehearse

1

Rehearse Webinar Follow-up

32 4 5 6 7 8 9

Consider captions: 

LinkedIn Live does not have automatically generated captions. 

However, captions can be enabled through third-party tools 

CC

Walk through the webinar run of show: 

Get together with all speakers and make sure the content flows and 

fits your desired event run time

Test audio/video: 

Complete a test run of all steps for livestreaming. LinkedIn Live 

Test events are an opportunity to familiarize yourself with 

LinkedIn events and feel confident on the day of your event

Timeline & 

Milestones

Roles & 

Responsibilities

Technical 

Setup

Content PromoteGoals & 

Audience

https://www.linkedin.com/help/lms/answer/a7123268
https://www.linkedin.com/help/lms/answer/a7123268
https://www.linkedin.com/help/lms/answer/a7123268
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Run through a brief day-of checklist:

People that RSVPed for the event on LinkedIn will automatically receive 

reminders. However, you may also want to send out a final email reminder and 

social media posts

Send final reminders:

Ensure all the correct people have the correct access to any platforms 

needed, such as the moderator in charge of interacting with comments

Confirm account access:

Check you have a quiet space to livestream, all equipment is 

working, and your internet connection is stable.

Double-check equipment and connections:

Work with your Technical Support to facilitate livestreaming on LinkedIn

Run Event Ads during the webinar to deliver your livestream to the feeds of 

your target audience during the webinar. If one of your goals is to maximize live 

viewers of the webinar, you should consider using accelerated delivery

Ensure your Moderator is watching the livestream and monitoring comments

If the webinar is a part of a series, be sure to preview the next event

In the event of troubleshooting, keep in mind the following tips:

• Prior to the event starting, you can change the event start and end time. However, if 

the event start time has already passed and no stream went live, the event will 

automatically be canceled and a new event must be created. Events will be 

automatically canceled by our system if there is no livestream connection within 5 

minutes of the event start time

• There is currently no way to hide the event after it has gone live. You can delete the 

event, but deleting the event removes both the event itself and all corresponding 

analytics

• To comment as a Page, you must enter the event livestream through the the event 

post on the company page

• If only a few viewers mentioned the livestream is buffering, it is possible it is the 

viewers’ own internet connection causing the issue. Encourage them to check their 

wifi connection, refresh their screen, or use another platform (e.g. phone, desktop, 

etc.)

• There may be a 48 hour delay on registration data. If you’ve recently launched your 

campaign and/or made a change to your campaign, wait at least 48 hours for 

registration data to be reflected

Check out these LinkedIn Live troubleshooting tips 

Host the webinar

1

Rehearse Webinar Follow-up
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https://www.linkedin.com/help/lms/answer/a6598492
https://www.linkedin.com/help/linkedin/answer/a547396
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Maximize the ROI from your event content 

through continued promotion

Event Ads
Deliver the video replay 

directly to your target 

audiences’ feeds

Video Ads
Promote on-demand 

recordings, interviews, and 

clips

Thought Leader Ads
Reinforce your message using 

the voices of speakers or 

attendees

Document Ads
Share event-related 

content, like 

whitepapers

Follow-up with attendees and no-shows with 

differentiated, relevant messaging

Event Retargeting
Re-engage attendees and high-intent 

members

Sponsored 

Messaging

Follow up on the event with bespoke 

communications directly in a member’s inbox 

Analyze performance

• Review the KPIs you set and other metrics within Event Analytics on the 

event page and Campaign Manager

• Review lessons learned, including what worked and what to adjust next 

time.

Promote content & follow-up with attendees

1

Timeline & 
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Roles & 

Responsibilities

Technical 

Setup

Content Promote Rehearse Webinar Follow-up
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Goals & 

Audience

https://www.linkedin.com/help/linkedin/answer/a595199
https://www.linkedin.com/help/linkedin/answer/a595199
https://www.linkedin.com/help/lms/answer/a6801032
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1. Help Center: LinkedIn Events

2. Help Center: Event Ads

3. Event Framework

4. Case Study: SnapLogic

5. Case Study: Salesforce

ResourcesWebinar Implementation Guide

Resources

https://www.linkedin.com/help/linkedin/answer/a550232
https://www.linkedin.com/help/linkedin/answer/a550232
https://www.linkedin.com/help/lms/answer/a459550
https://www.linkedin.com/help/lms/answer/a459550
https://business.linkedin.com/content/dam/me/business/en-us/amp/marketing-solutions/images/live-event-ads/pdf/LMS-LinkedIn-Events-Framework_2024-Edition_Final-v02.pdf
https://business.linkedin.com/content/dam/me/business/en-us/amp/marketing-solutions/images/live-event-ads/pdf/LMS-LinkedIn-Events-Framework_2024-Edition_Final-v02.pdf
https://business.linkedin.com/marketing-solutions/case-studies/snaplogic
https://business.linkedin.com/marketing-solutions/case-studies/snaplogic
https://business.linkedin.com/marketing-solutions/case-studies/salesforce-eventads
https://business.linkedin.com/marketing-solutions/case-studies/salesforce-eventads


Thank You.
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