
 

 Instructor Toolkit

Be a LinkedIn Superstar
Leverage the power of LinkedIn to build 
your brand and grow your network

Rock your profile
Develop a stellar LinkedIn profile that represents 
you, your skills and experience, and what you 
are passionate about. Your course links directly 
to your profile, so you’ll want to project 
professionalism and allow your learners a 
chance to get to know you.

Use a professional-looking profile photo. A pro 
headshot isn’t necessary, just make sure your 
photo features only you, is high res, and has 
good lighting. Add in a custom background 
photo, or better yet, a LinkedIn Learning graphic.

Write a killer headline to grab attention and 
explain what you do. Be sure to highlight your 
passion and value.

Use 40+ words to tell your personal 
elevator pitch with a focus on career 
accomplishments that supports your 
objective. Be sure to link to your 
course(s) in your summary.

Craft a compelling profile 
summary



Build your network

Showcase content more prominently through the Activity section on your profile. To turn on creator mode:

1. Click the Me icon at the top of your LinkedIn homepage.
2. Click View profile.
3. Click on Creator mode: Off under Your Dashboard.
4. Click Next on the preview pop-up window.
5. Add topics (hashtags) to indicate the topics you post about the most.
6. Click Save.   

Turn on Creator Mode

Grow your network and influence by connecting with others 
and staying current on news, industry trends, and relevant 
content and groups related to your industry. 

Make and accept only authentic connections. And always 
include a note when requesting a connection! Endorse others 
in your network when appropriate, and ask for endorsements 
in return if applicable.

Top tip: Join the LinkedIn Learning Instructor group and 
start and participate in conversations.

https://www.linkedin.com/groups/13513534/


And of course, leverage LinkedIn Learning for more content on harnessing the power of LinkedIn.
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Follow best practices
Follow best practices for creating high engagement on your
content and course. (Check out our Social Media Best Practices
guide for more in-depth information.)
   1. When posting, ask questions and write to engage conversations.
   2. Choose the right format: videos, images, or short form content.
   3. Use hashtags to increase discoverability of your posts, and follow hashtags applicable to your industry as 
       well as #LILearning.
   4. Repurpose your course as a series of articles or posts.
   5. Use features such as LinkedInLive and Newsletters to share your content. (Check out the LinkedInLive 
        and Newsletters guide for more in-depth information.)
   6. Check engagement stats on posts, followers, and articles. Leverage your analytics to see what’s working 
       to assist with planning future posts.

Share what you are reading, offer glimpses behind the scenes, and 
share personal and professional milestones. Watch other courses 
yourself and share what you’re learning. 

Share and engage
Build your brand/presence by sharing, posting, and 
engaging on relevant topics and conversations. Here’s how:
   1. Develop a consistent cadence of posting and 
       engaging for best results. Our recommendation is to 
       post 1x per week.
   2. Keep up with trending topics and hashtags to stay 
        relevant.
   3. Regularly curate your feed and comment.
   4. Reshare others’ content and comment on their posts.  
   5. Use LinkedIn Live and Newsletters to communicate 
        with others.
   6. Get personal, share content that interests you in 
       addition to industry-related content.
   7. Look for creative opportunities for reciprocity.

Note: Instructors that post weekly see 60% more follower 
growth and 80% more learners over 6 months than those 
that don’t.

https://www.linkedin.com/learning/marketing-on-linkedin
https://www.linkedin.com/learning/growing-your-small-business-with-linkedin/the-value-of-linkedin-for-small-business-owners
https://www.linkedin.com/learning/personal-branding-on-social-media-2

