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HP | A Co-Developed and Co-Marketed First-Party Research Partnership

Objective

Elevate HP’s credibility and reputation as an innovative, industry leading authority amongst
Mid-Market business decision makers.

Strategy

Co-develop and premiere exclusive Linkedln data, equipping business decisionrmakers with
the intelligence they need to strategize, staff, and support their teams with the right technology
and infrastructure.

Integrate HP’s leadership and messaging in a co-marketing campaign, across a custom
research report, organic editorial content, and amplified media powered by LinkedIn’s
targeting capabilities.

Increase in brand differentiation Increase in ad content stopping power, stopping

the scroll to influence target BDMs

oofb 82%

Custom creatives outperformed HPs ad unit in
brand ditferentiation

Of respondents found the custom creative

to drive brand memorability (+6% against a
strong baseline norm)

Sources: Kantar Context Labs Custom Study 2024; LinkedIn Internal Data 2024

HP’s unified amplification leveraged LinkedIn’s ad product suite and
organic ecosystems across the customerjourney

A LinkedIn + HP Conversation on The Evolving Mid-Market
Economy

LinkedIn Live Event Ad

Custom livestream launched the partnership, feat. LinkedIn’s
Chief Economist and HP’s executive

LinkedIn Thought Leader Ads

Custom promotion
created action

+273% ER

vs. HP benchmark

+3XCITR

vs. target audience not exposed to Mid-Market Event

m

Organic Content

LinkedIn Sponsored Video LinkedIn Document Ad

*Full distribution elements available in notes.

Avg. dwell time 10.27s
+6% higher than HP average

HP Company Post: 42% CTR
LinkedIn News Post: 1.83% CTR

219% CTR
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HP | A Launch Strategy That Sustained Engagement Across LinkedIn Ecosystems

LinkedIn’s First-Ever Sponsored Research Partnership

LinkedIn’s 2024 Mid-Market Enterprise Economy Report, Sponsored by HP
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https://www.linkedin.com/posts/linkedin-news_are-we-seeing-an-entrepreneurship-boom-activity-7245120192115068929-lTDj?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/linkedin-for-mktg_small-businesses-smbs-those-with-fewer-activity-7245054517350686720-Mn-u?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/karinkimbrough_linkedinhpreport-activity-7245058329121619969-oRxK?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/feed/update/urn:li:activity:7240027674629267456
https://www.linkedin.com/posts/annelieseolson_linkedinlive-hpworkrelationshipindex-ai-activity-7245107232663568386-rF_C?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/sharat-raghavan_activity-7244736436631961600-NDRA?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/business/marketing/blog/research-and-insights/flex-or-falter-how-medium-and-mid-market-enterprises-can-thrive-in-the-future-of-work?trk=li_li_lms_lms_linkedin_social&linkId=100000294205910
https://www.linkedin.com/posts/hp_linkedinhpreport-activity-7245529974365995008-JpV-?utm_source=share&utm_medium=member_desktop
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HP | Integrating HP’s Executive Within Linkedln Research and Promotion

Remote Collaboration
With the growth of fully remote jobs reversing, hybrid work is

becoming the standard for many firms

The Linkedln Economic Graph team has monitored the shift in employer preferences towards remote and hybrid positions.
Currently, one in five positions on Linkedln offer flexible work (remote or hybrid), but the mix between remote and hybrid
positions has been changing since the peak of the pandemic. While 8.3% of job postings on Linkedln offer remote work—
down from 16% just two years ago—hybrid jobs now account for over 13% of all positions.

It's clear that the demand for flexible work is not abating. Ex
attract nearly 43% of job applications, ilustrating their outsi

44 HP's ongoing Work Relationship Index research found
equipment to be successfl. This is especidlly conce
connected don't dways mesh. Employees want a mo|
need and want for their workday.”

Anneliese Olson, SVP and MD,
y  North Americaat HP

These trends imply that firms need to continue to invest n tef
innovative ways.

The evolving

technology

landscape and
the human

connection.

Organizations that will be set up for success in today's flexible world of work
have supportive environments that value open communication, recognize
employees’ contributions, and provide opportunities for growth.”

Anneliese Olson
and MD,
America at HP

As the velocity of skills changing accelerates with GAl, the most human of skills,

like teamwork, eritical thinking, abstract problem solving, and communication,
will be especially important.”

(arin Kimbrou

We partnered with LinkedIn to deliver something truly unique to mid-market decision-
makers — exclusive data that empowers them to make smarter choices. We understand the
challenges they face, and this campaign was about providing real value.

Darci Evanish, Head of HP Commercial Marketing (North America)

m Linkedin for Marketing
®

Mid-Market
Enterprises

Linked [

The Mid-Morket Enterprise
Economy Report (2024)

Download Now
reinvent hp.com/2024BusinessReport
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Flex or Falter: How Medium and Mid-
Market Enterprises Can Thrive in the
Future of Work

@ " et DGy

The Linkedin 2024 Mid-Market Enterprise Economy Report

Flex or Falter: How Medium
& Mid-Market Enterprises Can
Thrive in the Future of Work

Very exciting insights from the 2024 Mid-Market Enterprise Economy Report.
sponsored by HP and powered by LinkedIn's Economic Graph! @

Mid-market enterprises (MMES) are growing faster than expected.

This is playing a critical role in reshaping the U.S. job landscape. With 500-
1,000 employees, these "quiet powerhouses" are leading the frontier in
workforce expansion & skills transformation, especially as #Al and #hybrid
work evolve.

The reality is the #FutureOfWork is changing rapidly — MMESs that embrace
technology and prioritize people-first strategies will thrive.

Read my latest blog with Linkedin for Marketing on the 2024 Mid-Market
Enterprise Economy Report B3 https://Inkd.in/eavvdvhr

#LinkedinHPReport #HPWorkRelationshipIndex

HP executive guest authored an editorial blog which was promoted

by shared channels


https://www.linkedin.com/business/marketing/blog/research-and-insights/flex-or-falter-how-medium-and-mid-market-enterprises-can-thrive-in-the-future-of-work?trk=li_li_lms_lms_linkedin_social&linkId=100000294205910
https://www.linkedin.com/business/marketing/blog/research-and-insights/flex-or-falter-how-medium-and-mid-market-enterprises-can-thrive-in-the-future-of-work?trk=li_li_lms_lms_linkedin_social&linkId=100000294205910
https://www.linkedin.com/posts/linkedin-for-mktg_todays-medium-and-mid-market-enterprises-activity-7247251533191335936-RJ8i?utm_source=share&utm_medium=member_desktop&rcm=ACoAAAnUlTABvApeg-TBboW2dDI2URA3hxsdOVs
https://www.linkedin.com/posts/annelieseolson_ai-hybrid-futureofwork-activity-7247272092931342338-u6Sk?utm_source=share&utm_medium=member_desktop&rcm=ACoAAAnUlTABvApeg-TBboW2dDI2URA3hxsdOVs
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